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Why We're Writing
This Book

Running a small business is no walk in the park, is it? You're
juggling ten things at once, like managing your team, keeping
customers happy, and trying to stay up to date with your
industry or niche. We get it because we’ve been there. Small
businesses like yours are the backbone of the economy, but
here’s the catch: relying on just one way to bring in leads and
sales is a MASSIVE risk that you simply can’t afford to take.

Remember when COVID turned everything upside down?
Businesses that didn’t have an online presence struggled to stay
afloat, which gave everyone a hard lesson in why diversifying
your marketing strategies is crucial. And with the cost of
advertising going through the roof, finding solutions that don't
break the bank has become more important than ever. That's
where blogging comes in.

%// .o
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Now, we know what you’'re thinking: “Blogging? That's for big
corporations with time and money, not for someone like me!”
But we’ll let you in on a little secret: blogging is for everyone. It's
a powerful, affordable tool that helps you connect with
customers, grow your leads, and strengthen your business.

Look, we're not here to throw fancy-sounding words at you.
Instead, we're giving you a simple, step-by-step plan you can
tackle in just 30 days. By the end of these 30 days, you’ll have a
blog that reflects your business, serves your audience, and
brings in steady leads. After all, who better to write about your
industry than you, the person who lives and breathes it every
day? No one knows your business like you do, and that’s your
biggest advantage!

In short: we’'re writing this guide because we want to see smaill
businesses thrive. We were once a scrappy startup, and we
know how tough it can be. If this book helps you grow, then we’ll
consider that a job well done.

7 :
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Why Blogging is the Easiest
Way to Get More Leads

Think of your blog as your best salesperson, one that works
tirelessly for you 24/7. Even when you're asleep, it's out there
helping potential customers learn about your business, solving
their problems, and building trust.

The magic of blogging is that it doesn’t need expensive ad
budgets or complicated tools. All it takes is valuable, honest
content that speaks to your audience. People don’t want a hard
sell, they want answers, advice, and a little insight into what
makes your business special. If you give them that, they’ll come
back for more.

And remember, Google loves blogs that solve real problems for
readers. When you write helpful, relevant content, you're more
likely to show up when people search for topics related to your
business. And if you promote your blog properly (don’t worry, we'll
show you how!), it can bring in fresh leads and even re-engage
old ones who might’ve fallen off the radar.
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What You’'ll Accomplish
in30Days

By the end of this guide, you’'ll have three big wins under your belt:

©® A blog that speaks to your audience. You'll learn how to
write posts that connect with readers, answer their
questions, and showcase your expertise.

@® A promotion plan that works. We'll walk you through the
best ways to share your blog without feeling spammy or
overwhelmed.

@ A system to turn readers into leads. From email signups to
free resources, you’'ll have simple strategies to keep
readers coming back and turning them into loyal
customers.

This isn’t just about writing a blog, it's about creating a
long-term tool that grows with your business. Let’s do this
together. Ready? Let’s dive in!
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Laying the
Groundwork

Before you dive into writing, you need a solid foundation. Think of
it like building a house: without the groundwork, everything just
falls apart. These first five days are all about understanding who
you're writing for, what they’re looking for, and how you can
create a plan that keeps everything simple and manageable.
Let’s go step by step.

7
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Who Are You Writing For?
(Figuring Out Your ideal Reader)

Here’s a secret: the most successful blogs aren’t written for
everyone. They're written for someone specific, and in your case,
that “someone specific” is your ideal customer. So, let’s figure
out who that is.

Imagine your perfect customer walking through the door. What
do they look like? What do they need help with? What questions
do they ask you over and over? Write down everything you know
about them.

©® Are they struggling with a problem your business solves?
@® What's their biggest frustration?

@® How can your expertise make their life easier?

When you write, imagine you're speaking directly to this person.
Your blog isn’t about showing off; it's about being genuinely
helpful by sharing tips, answering questions, and offering value.
When people find your blog useful, they’ll stick around, share it,
and maybe even recommend it to their friends. That’s when the
magic happens: Google notices, and your ranking improves.
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Simple Keyword Research (Even
if You’ve Never Done It Before)

If you've never heard of keywords, don’t worry, plenty of folk are
in the same boat as you. Just think of them as the exact words
and phrases your potential customers are typing into Google
when they need something. Your job is to figure out what they're
searching for and use those words naturally in your blog so your
content pops up in search results.

Here's a step-by-step guide to make keyword research as
simple as possible:

$2 Content Development Pros fl®@ I XIinl &


https://www.facebook.com/ContentDevelopmentPros
https://twitter.com/CDPros
https://www.linkedin.com/company/content-development-pros/
https://www.youtube.com/@contentdevelopmentpros
https://www.contentdevelopmentpros.com/
https://www.instagram.com/contentdevelopmentpros/

Start With Google

Google itself is one of the best free tools for keyword research.
Open it up and start typing something related to your business.

@ Let's say you own a bakery. Type in something like or “how
to bake a cake” but don’t press “Enter” just yet.

® You'll notice a dropdown of autocomplete suggestions like
“how to bake a cake from scratch” or “how to bake a cake
in an air-fryer.” These suggestions are absolute gold,
because they're based on real searches. Write them down!

how to bake a cake

Q. how to bake a cake
Q. how to bake a cake from scratch

Q. how to bake a cake in an air fryer

Google Search I'm Feeling Lucky

Report inappropriate predictions

U
S
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Use Free Tools

If you want to dig a little deeper, there are free
tools that make keyword research even easier.

Ubersuggest
@ Go to Ubersuggest.

® Type in a word or phrase related to your business, like
“nomemade candles.”

@ It'll give you a list of related keywords, how often people
search for them (search volume), and how hard it is to
rank for those keywords. Look for ones with a decent
search volume but not too much competition.
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how to make candles recipe 5.4k how to scent homemade ca... 590 homemade candles with be... 390 homemade candles for sale 170 : . .
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AnswerThePublic

@ Head to AnswerThePublic.

@ Enter your main topic (e.g., “plumbing problems”), and it'll
generate a visual map of all the questions people are
asking about it. Examples: “Can rats cause plumbing
problems?” or “How to fix toilet plumbing problems”

27 Questions: plumbing problems e Al Modifers

KEY INDICATORS
Highly Searched
Avg, Searched
Lowest Searched

All CPC data are in USD

-
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You don’t need a huge list to start. Just pick 5-10 keywords that
feel most relevant to your business.

@® For example, if you run a yoga studio, your keywords might
be “beginner yoga poses,” “yoga for stress relief,” or “online
yoga classes.”

@ Wwrite them down along with variations. People might
search “beginner yoga tips” or “easy yoga poses,” so don’t
be afraid to get specific.
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How to Use Keywords
in Your Blog

Now that you have your keywords, here’'s how to use
them the right way:

Focus on Your ReaderFirst.

Keywords should feel natural, not forced. If you're writing
about “best birthday cakes,” don’t stuff it into every
sentence. Instead, weave it in where it fits,like in your
headline, subheadings, and naturally throughout the post.

Write for Humans, Not Robots.

Google is smart. It can tell if you're writing just to rank in
search results. Always prioritize creating content that's
genuinely helpful and easy to read.

Example Walkthrough

Let’s say you run a landscaping business, and your
keywords include “how to care for plants in winter” and
“plant care in winter.”

7 :
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©® Your blog title might be: “How to Care for Plants in Winter: 5
Tips for Keeping Them Healthy”

@ You can sprinkle the keyword into the introduction,
subheadings, and once or twice in the body of the text. For
instance:

“When it comes to plant care in winter, the first step is

protecting them from frost.”

Notice how it flows naturally? That’'s what Google loves.

Final Tips for Keyword Success

Avoid Overthinking.

You don't need to use every keyword you find. Stick to one
main keyword per blog and a couple of related phrases.

Remember the Goal.

Keywords help readers find your blog, but your real focus is
providing valuable, actionable content that solves their
problems. That's what keeps them coming back.
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With this simple process, you'll have a solid list of keywords
ready to guide youir first blog,and you didn’t have to spend hours
or a single penny figuring it out. Easy, right? Let’s keep going!

%//‘ .o
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Checking Out the Competition:
What's Working for Them?

Your competitors aren't just rivals,they’re a goldmine of
inspiration. Here’s how to see what they're doing well (and how
you can do it better):

Search Your Keywords.

Look up your chosen keywords on Google. What blogs pop
up on the first page? These are the ones Google trusts.

Read Their Blogs.

What topics are they covering? What's great about their
content? What’'s missing?

Take Notes.

Write down 2-3 ideas they inspired. Maybe they wrote
about “5 tips” when you know there are 7. Or maybe their
blog didn’t include a personal story or examples, which you
can add to yours.

The goal isn’t to copy,it’s to take what's out there and make it
better, more helpful, and uniquely yours.

7 .
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Making a Plan: Your 4-Blog-
a-Month Formula

Consistency is the key to blogging success. But don’t worry, this
doesn’t mean churning out posts every day. You only need to
write four blogs a month,one per week. Here’s how to plan them:

Pick 4 Topics.

Think of 4 questions your ideal customer asks and plan to
answer one per blog.

Use Keywords.

Sprinkle in the keywords you found earlier to help your
blogs get discovered.

Stay Organized.

Use a notebook or a simple spreadsheet to track your
topics and keywords.

Here's why this works: One blog per week might not sound like
much, but it adds up. For example, when we started blogging, just
one post a week brought in a new lead every week. That's 4 leads
a month, 48 a year. And the best part? Blogs are evergreen,they
keep bringing in leads long after you’ve written them.

Start small, stay consistent, and watch the results snowball
over time.
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Writing
Your First Blog Post

Writing your first blog might feel daunting, but don’t worry,we’re
keeping this simple. The goal is to create a piece that delivers
genuine value to your readers, builds trust in your brand, and

nudges them closer to becoming leads. Let’s break it down step
by step.
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Your Intention: Write for
Value and Trust

Before you start typing, keep this in mind: readers only become
leads when they feel your blog content is:

Low=-Risk

@® They need to trust that engaging with your brand won't
lead to spam or relentless sales calls.

@ Example: Assure them their email is safe by linking to your
privacy policy or saying, “We only send helpful, valuable
content,no spam, ever.”

High-Value

@ oOffer them something meaningful. This could be actionable
tips, free tools, or answers to their pressing questions.

@ Think: “Why should they give you their time? What's in it for
them?”

Solution-Oriented

@® Address their pain points head-on. Show them you
understand their struggles and provide tangible solutions.

@ For example, if your audience struggles with managing social
mediaq, a blog titled “5 Time-Saving Social Media Hacks for
Busy Business Owners” hits the mark.
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I
I
Picking the Right Topic (It's
Easier Than You Think)

Your topic is the foundation of your blog, so make it count.

Start With Their Biggest Problem

What's one question you're constantly asked by customers?
Or what’'s a challenge your target audience regularly faces?
That's your blog topic.

©® Example: If you're a financial advisor, a topic like “How to
Save for Retirement When You're Self-Employed” addresses a
specific and common pain point.

Write About What Excites You

Passion is contagious. Choose a topic you know well and can
write about confidently.

® If you run a bakery and love experimenting with gluten-free
recipes, a blog like “Gluten-Free Baking for Beginners” can
put your expertise on display while engaging readers.

> t
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How to Write a Blog That
Helps Your Readers (and
Brings in Leads)

Now that you have a topic, let’s craft a blog that delivers
value and builds trust.

Start With a Strong, Clear Headline

Your headline is your blog’s first impression, so make it count.
Use numbers, solutions, or curiosity to draw readers in.

©® Example: “10 Tricks to Keep Your Garden Thriving Year-Round”

@ Or: "How to Fix Common Plumbing Problems Without Calling a
Plumber”

Solve Their Problem Step by Step

Break your blog into actionable steps or tips that directly
address their issue.

Example for a cleaning service:

@® Declutter first: It's easier to clean a clear surface.
@ Use theright tools: A microfiber cloth works wonders on glass.

© Don't forget the details: Clean under furniture and in corners.
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Formatting Basics: Keep It
Clean, Simple, and Easy to Read

Nobody wants to read a wall of text. Make your blog easy
to skim with these formatting tips:

Use Short Paragraphs and Bullet Points

Your headline is your blog’s first impression, so make it count.
Use numbers, solutions, or curiosity to draw readers in.

©® Keep paragraphs to 2-3 sentences.

@ Bullet points make key information pop (like this!).

Add Subheadings

Break your blog into actionable steps or tips that directly
address their issue.

©® Subheadings act as guideposts, helping readers find the info
they need quickly.

©® Example: A blog titled, ‘How to Keep Your Pets Safe During
Summer Heatwaves’ could include subheadings like, ‘Signs of
Heatstroke in Pets,’ ‘Cool Treats for Dogs and Cats,” and
‘Emergency Steps to Take.’
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Include Visuals

@® Use images, charts, or screenshots to break up text and
illustrate your points.

o
Example: A screenshot of your keyword research process adds
value to a blog about SEO.

Images Screenshots

%// Charts .o
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Adding the Right Calls-to-Action
(Without Sounding Pushy)

The right Call-to-Action (CTA) transforms your blog from
“just helpful” to “helpful and actionable.”

End With a Suggestion

©® Example: “Want to save even more time? Download our free
time management checklist!”

@ This keeps the tone casual while offering extra value.

Be Clear About Next Steps

@ If your CTA is to sign up for a newsletter, explain why it's worth it.

Example: “Sign up for our weekly email and get exclusive tips
@ straight to your inbox,no spam, we promise!”

Include Privacy Reassurance

® If you're asking for contact info, link to your privacy policy or
add a quick reassurance like, “We respect your privacy and

never share your info.”

%// .

$2 Content Development Pros fl@I X!|inl E


https://www.facebook.com/ContentDevelopmentPros
https://twitter.com/CDPros
https://www.linkedin.com/company/content-development-pros/
https://www.youtube.com/@contentdevelopmentpros
https://www.contentdevelopmentpros.com/
https://www.instagram.com/contentdevelopmentpros/

Days 13-18: Getting Your
Blog Seen

Okay, you’'ve written your blog,it’s helpful, it's well-structured,
and you're feeling proud. Now what? Well, here’s the deal: a
great blog that nobody sees is like a beautiful storefront hidden
in a back alley. To bring in leads, your blog needs visibility. And
that’s what we’re focusing on for the next few days.

You never know where your ideal audience might be hanging
out,scrolling Facebook, checking their email, or browsing
LinkedIn. That’'s why you need to get your blog out there, but
don’t worry,we’ll do it without being that person who spams
their links everywhere. Let’s get started.

Google Takes Time, So Be Patient

Here’s the thing: Google is amazing at finding great content, but
it’s not instant. A well-written blog can take weeks or even months
to climb the search rankings. Why? Because Google likes to see
that people are engaging with your content before it gives you
that top spot.

Think of it like planting a tree. You've watered it, given it sunlight,
and now you wait while the roots grow strong. Your blog is the
same,it’ll pay off, but only if you're consistent and patient.
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Boost Visibility While You Wait

Waiting for Google is like waiting for coffee to brew,you can’t
rush it, but you can make good use of the time. So, let’s get
your blog out there where people can find it right now.

Socidl Media is Your Best Friend

Share your blog on platforms your audience loves. For example:

ﬂ Facebook:

Post a short snippet with a link, like: “Did you know most winter
plumbing issues are preventable? Here’'s how to protect your
pipes this season!”

Instagram:

Pair your blog link with a relevant image (like a cozy sink for
plumbing blogs or a happy pet for vet clinics).

m Linkedin

Keep it professional but engaging, e.g., “Small business owners:
struggling with marketing? Here’'s how blogging can help you
get leads.”

%//* .o
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Postin Relevant Groups

Are you part of any Facebook, LinkedIn, or Reddit groups related
to your industry? Share your blog there, but only if it adds value.
For example, if someone asks, “How do | stop my pipes from

freezing?” you can reply, “Here’s a blog | wrote that might help!”

Add Your Blog Link Everywhere

©® Your email signature? Perfect spot.
@ A “Helpful Resources” section on your website? Add it there.

® Sending invoices or receipts? Slip the link into your thank-you
message.

Strategic Sharing Tips

Sharing isn’t just about where you post,it's about how you do it.
Here’s how to make your blog irresistible:

Use Snippets to Tease:

Don’t post the entire blog on Facebook or in a group. Instead,
share a juicy snippet or key takeaway that makes people
curious. Think: “Ever wondered why your pet sheds so much in
the fall? Here’'s what's going on and how to handie it.”
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Pair It with Visuals:

A blog about winter pet care? Share it with a picture of a dog in a
cute sweater. People are visual creatures,give them something
to catch their eye.

Tailor Your Tone:

Keep Facebook posts casual, Linkedln posts professional, and
Instagram posts creative.

Send It to Your Email List
(Evenifit’s Tiny)

Got an email list? Use it! Don’t worry if it's small,every reader
counts. Here’s how to make your emails feel personal and helpful:

©® Write a friendly, simple note like: “Hey! | just published a blog
about keeping your pipes safe this winter. Thought you might
find it helpful,let me know what you think!”

@® Always include the link. Don't make them hunt for it!

@® Consider a monthly newsletter to share your blogs consistently.
It doesn’t need to be fancy,just a quick roundup of helpful

content.
7 :
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Let Your Close Community
Know

Never underestimate the power of your inner circle. Friends,
family, current clients,they can all help you spread the word.

Clients:

Share your blog with existing customers. You might be
surprised,they’ll often appreciate the extra insight and might
even place another order or book a service.

Friends and Family:

Send them the link. If they comment or share it, that’s social
proof. Even a “This was so helpful!” comment can encourage
others to check it out.

%//‘ .o
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Posting Itin Groups and
Communities

Think of industry-specific Facebook, Reddit, or LinkedIn groups as
watercoolers,places where people gather to chat. If you're active in
these groups, they can be great for sharing your blog.

But there’s a rule: Don’t spam. Only share your blog when it’s
relevant. For example, if you're in a Facebook group for small
businesses and someone asks, “How do | start a blog for my
business?” reply with your blog link and a friendly note like: “Here’s
a guide | put together that might help!”

Using Competitor Backlinks
to Get Your Blog Noticed

Let’s talk backlinks. No need to panic,it’s just a fancy way of saying
another website links to yours. Backlinks are like endorsements.
When reputable websites link to your blog, it tells Google your
content is valuable.

Here’'s how to get them:

7 .
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Find Your Competitors’ Backlinks

Use a tool like Ahrefs. Type in a competitor’'s URL and check

where they’re getting backlinks.
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Reach Out to Relevant Blogs

Find blogs in your niche that might be interested in your content.

Email them a friendly pitch:

©® Compliment their blog.
® sSuggest your blog as a resource for their audience.

@ Offer to write something custom in exchange for a backlink.

“Hi [Name], | loved your blog on winter
pet care! | recently wrote something
similar about protecting pets during
heatwaves and thought it might be a
good addition to your resources. Let
me know if you'd like to check it out!”

Example email: oo

%//’ .o
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Turning
Redaders Into Leads

Building a blog is one thing, but turning casual readers into
potential customers? That’'s where the magic happens. Let’s talk
about how you can bridge the gap between someone skimming
your posts and someone who's interested in what you're
offering. Spoiler alert: email is your new best friend.
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Why Email Is the MVP of
Lead Generation

Here’s the thing,most people reading your blog aren’t ready to
pick up the phone or share their personal details like their
address or phone number. They're in what we call “info mode,”
not “buying mode.” But emails? Emails feel safe, non-intrusive,
and easy to share.

In fact, marketing research from heavyweights like HubSpot and
Statista backs this up. Short forms asking just for an email get
way more completions than forms that look like you're applying
for a mortgage. Makes sense, right? Would you rather share
your email or your life story? Exactly.

Once you’'ve got that email, though, don’t let it sit in your inbox
gathering dust. You'll need to follow up with targeted emails
that gently nudge your leads toward becoming customers.
Think of it as planting seeds,nurture them, and they’ll grow into
something fruitful.

7 .
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Adding a Signup Box Without
Overcomplicating Things

Adding an email sighup to your blog is simple, and the tools are
practically plug-and-play. Mailchimp, ConvertKit, and even
WordPress plugins can help you create a sleek little box that
says, “Hey, want to keep in touch?”

Here's the kicker: make it stand out but not obnoxious. A “Join
Our Newsletter” box in your sidebar or at the bottom of your post
works like a charm. People don’t want to feel ambushed, but if
it's there and it’s inviting, they’ll sign up.

Sweeten the Deal With a Freebie

You know what gets people to hand over their email faster? A
freebie they can't resist. Think of it like offering a sample at
Costco,it’'s small, free, and they might just stick around to buy
the full-size version.

Here are some freebies that work like a charm:

7 .
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A cheat sheet:

Quick, actionable tips your readers can’t live without.

A checklist:

Perfect for helping readers take the next steps without overthinking.

A short guide:

Answer a common question or solve a small problem they’re
struggling with.

You don’t need to reinvent the wheel here,just something
helpful that aligns with your blog’s content. Add a friendly
“Grab Your Freebie Here!” button, and watch the signups roll in.

Oh, and don’t forget to ask for their email when they grab the
freebie. That's your golden ticket for follow-up emails.

%//‘ .o
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Writing Emails That People
Actually Want to Read

Let’s face it,no one likes reading boring emaiils. If your emails
feel like talking to a friend over coffee, you're on the right track.

Here’'s what to keep in mind:

© Write like you're talking to one person. Forget the fancy
lingo,keep it real.

@ share stories, tips, or insights that feel personal. It's not just
about selling; it's about connecting.

@ Be consistent, but don’'t overdo it. No one wants to hear
from you every single day unless you're solving a crisis in
their inbox.

And remember, people might not be ready to buy right now,
but if you're the business they hear from consistently (and
enjoy hearing from), guess who they’ll think of when they're
ready? That's right,you.
L N
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Fine-
Tuning and Moving
Forward

So, you've done the heavy lifting. Congratulations... BUT, how do
you know if all of this effort is paying off? Let’s get into some easy
ways to track your blog’s success and keep the momentum going.

4
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How to Check If YourBlogis
Actually Working (Easy Stats
to Track)

Here’s the deal: knowing how your blog is performing isn’t rocket
science. With tools like Google Analytics (free and super
popular) or plugins like Jetpack, it's easy to get started.

Sign up for Google
Analytics.

It's as simple as creating an account and linking it to your
website. If that sounds overwhelming, many hosting
platforms have tutorials to guide you through it.

Check your traffic
numbers.

This tells you how many people are actually visiting your blog,.
If the numbers look low at first, don’t worry,it’'s normal when
starting out.
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Seewhat'’s
clicking (literally).

Which blog posts are getting the most attention? Are readers
hanging out on your site or bouncing right off? These insights
help fine-tune your approach.

And here’s a tip: don’t get bogged down by all the
complicated metrics. Just focus on these basics: page views,
time spent on site, and clicks. They give the clearest picture
of what’'s working and what'’s not!
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Adjusting Your Approach Based
on What You Learn

If something isn’t working, that’s okay! It's all part of the
process. Here’s what to do:

Share it again.

Maybe the right people just didn’t see it the first time. Give it
another go on social media or in your email newsletter.

Write more about what's popular.

If a blog post is getting lots of attention, lean into that topic.
Clearly, your readers are interested,so give them what they want!

Experiment.

Not every post will be a hit, but each one teaches you something,.

Remember, blogging is like learning to cook a new recipe.
Sometimes you need to adjust the ingredients to make it just right.

%//* .o
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The One-Year Blogging Plan
That Will Change Your Business

Let’s break this down step by step so it's easy to follow. Think of
this as a simple recipe for blogging success, even if you're
brand-new to the whole idea.

Consistencyls Your
New Best Friend

Blogging isn’t a one-and-done deal. It's like planting seeds, you
won't see results immediately, but with a little patience and
consistent care, those seeds will grow into something incredible.

The goal is straightforward:

Post one blog per week.

That's just four blogs a month. Start by blocking out time
each week to write or work with someone who can help you
create quality content.

7 .
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Why weekly?

Blogging once a week keeps your business top of mind for
potential customers, boosts your visibility on search engines like
Google, and gives your audience fresh content to engage with.
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Promotionis Key

Writing the blog is just half the battle. The other half? Making
sure people see it! Here's how:

Share on socidal media.

Think about where your audience hangs out. Are they
scrolling through Facebook, Instagram, or LinkedIn? Post your
blog there, and don’t be afraid to share it more than once. A
single post can get lost in the shuffle, but multiple shares
keep your content visible.

If you have a mailing list (and if you don't, it’s time to start
one!), include your blog in your emails. A short message like
“We just shared some great tips for [your topic]. Check it
out!” works wonders.

////7' .o
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Useitinconversations.

Got a customer asking about something you’ve already
blogged about? Send them the link! Blogs aren’t just for
marketing; they’re also tools to educate your audience and
build trust.
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The Powerof 48
Blogs

Here's why consistency matters: by the end of the year, you'll
have a library of 48 blogs. Think of each blog as an employee,
one that never takes a sick day, never asks for a raise, and keeps
working for you 24/7.

What does that mean for your business?

Let’s say every blog generates just one lead per week. Maybe
someone reads your post, realizes they need your product or
service, and reaches out to you. That's one new lead, every
single week, for every blog.
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Do the math

48 blogs = 48 leads per week by the end of the year. Even if it
starts slow at first, those numbers grow as your audience
builds and Google starts favoring your site in search results.
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Why This
Works So Well

When people search for answers online, they’re looking for
helpful, trustworthy information. Blogs position your business as
the expert in your field. Over time, this builds trust with your
audience, improves your reputation, and makes customers
more likely to choose you over competitors.

Plus, every blog you post adds another piece of content to your
website, making it easier for people to find you on Google. It's
like adding bricks to a house, the more you add, the stronger
your online presence becomes.
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YourlLong-Term
Payoff

By sticking to this plan, you're not just creating blogs, you're
building a system. With every post, you're increasing your
chances of being discovered, gaining new customers, and
growing your business.

So grab your calendar, mark out time for your weekly blogs, and
commit to the plan. It's one year of effort for results that will keep
paying off for years to come. Let’s make it happen!
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WE'REHERETO
SUPPORT YOUR

If you're ready to take the DIY route, this guide has everything
you need to get started. We respect the time and effort it takes
to grow your business, and we're confident you'll do an
amazing job with the tips we’'ve shared.

But if you'd rather not juggle blogging with all your other
responsibilities, we've got you covered. Our team is here to help
you grow your business with a blog strategy tailored to your
needs, and we’ll do it all while keeping you in the loop.
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Here’'s What We’ll Do for You

You'll receive a fresh blog strategy every month. If you'd like to
adjust topics or add your own ideas, we're happy to collaborate.

We'll tweak your blogs until they’re exactly how you want them.

We handle writing, posting, promotion, and monthly performance
reports.

Turn readers into leads with thoughtful, engaging email campaigns.

Let us manage your blog so you can focus on running your
business.

We offer monthly meetings with project managers to keep
you in the loop and ensure everything aligns with your vision.
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Explore Our Blog Management
Packages

Our blog management packages are designed to fit businesses
of all sizes and budgets

@ Our most popular plan starts at $249/month, giving you a full-
service blog strategy to grow your leads and build your brand.

@ Looking for something leaner? Our starter packages begin at
just $49/month and still deliver the core essentials to get your

blog up and running.

Whether you want a little help or a complete blogging solution,
we’'ve got a plan that works for you.

L (877) 897-1725 (€9 contentdevelopmentpros.com

CLICKHERETO CLAIM YOUR FREE STRATEGY
SESSION AND GROWTH ROADMAP
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