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H OW DO M eta Search Engine Marketing (SEM)
How can you forecast future Google Ads
AdS WOrk? o/ | costs to ensure your budget is realistic?

Social Media Advertising

How do you create and test different ad
formats and placements in Facebook
Ads Manager?

Search Engine Marketing (SEM)

Here's how you can evaluate the
effectiveness of your SEM campaigns
using key metrics.

How Do Meta Ads Work? A Simple
GUide fOr BUSineSS Owners What are the most effective ways to use

PPC tools and platforms to target

Search Engine Marketing (SEM)

specific devices?

Meta Ads (formerly Facebook Ads) are one of the most powerful tools for
reaching the right audience on Facebook, Instagram, Messenger, and the R e
Meta Audience Network. But if you're new to the platform, the process How do you deal with ad fatigue and

competition for PPC vs social media
ads?

might feel a bit... overwhelming.
Let's simplify it.

Step 1: Choose Your Campaign Objective

Meta Ads begin with your goal. Meta Ads Manager gives you a list of options:

o Awareness: Great for brand visibility.

o [raffic: Drives users to your website or app.

o Engagement: Boosts likes, shares, or comments on your posts.
e | eads: Uses instant forms to collect signups.

o Sales: Promotes purchases through your site or catalog.

Tip: Start with one clear goal. If you want leads, don't run an engagement campaign.
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Choose your campaign objective
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Step 2: Define Your Audience

Meta's biggest strength is targeting. You can get extremely specific about who sees your ad:

e | ocation, age, gender

e |nterests and behaviors

e Custom audiences (email lists, site visitors)

o | ookalike audiences (people similar to your current customers)

Want to retarget people who visited your website but didn't convert? You can.

Step 3: Pick Your Ad Format

You've got options here:

e Single Image or Video: Clean and focused

o (Carousel: Multiple visuals in one ad (great for product catalogs)
e Reels or Stories: Full-screen mobile experiences

o (Collection or Advantage+: For product-based ads

Each format serves a purpose. The key is to match format to message
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Step 4: Set Your Budget and Run [t

Meta lets you control spend through:

o Dally or lifetime budgets
o Manual vs. automatic bidding
o Campaign scheduling (you can pause, run, or schedule any time)

Even a small test budget (as little as $5/day) can show clear signals in a few days.

Step 5: Analyze and Improve

Once your ad runs, you'll access metrics like:

e Reach andimpressions

e Click-throughrate (CTR)

e Costperresult (CPC, CPL)
e Return on ad spend (ROAS)

Don't expect magic overnight—but tweak, test, and scale what's working.

Meta Ads work best when they're aligned with your business goals, targeted to the right
people, and constantly optimized. It's not about throwing money in —it's about learning what
speaks to your audience, and doubling down onit.
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